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Erik Ahlgren, the designer responsible for Sony Ericsson’s flagship

product, The T610, meets me at the door to the design center in a white

T-shirt and jeans. As we shake hands and exchange introductions, two

things strike me immediately. His youth and the energy and enthusiasm

in his eyes.

'm ushered into an area alive with

activity. In the center of the large

office-lined space small groups of
people sit around low tables, poring
over drawings and speaking animat-
edly. Others peruse shelves packed
with magazines and books.

My host points at a room shielded
from view behind the shelves and
explains that it’s there the designers
have their desks — and here that the
newest examples of Sony Ericsson
design spring to life.

We settle into chairs around our
own low table covered with an assort-
ment of telephones and fall into con-
versation:

Tell me how you design a new
phone? Where do you start?

“That depends on the nature of the
project. Usually we start creating a
vision of the product, where we try to
set a design direction and then,

together with product planning, sort
out which key features and main
characteristics the product should
have to appeal to the end user.”

What’s next?

“| think that different designers tackle
the next part of the process in differ-
ent ways,” Erik says with a shrug. “An
example of a good design tool is to
work with adjectives and metaphors
that give you a good creative platform
to base your design on. Trying to
verbalize what you want to accom-
plish with the design.”

What were some of the things on
your list for the T610?

“For the T610, imaging was abso-
lutely at the top of my list. And then
words like unique, pure, easy-to-
understand, ergonomic, balanced
and stylish and, of course, the Sony
Ericsson design language and the

company brand val

ment ana even a gre

What can a grand piano possibly

have to do with an advanced camera

phone?

“If you hold it like this, | think you can
see where the digital camera comes
into it. And see how natural it is to
press the shutter button.”

You designed the T68 too didn’t you?
What was on your list for that phone?
“Some of it was the same. Like stylish
and ergonomic. But then there were

words like curvy, sexy, polysensual

Tell me what the best parts of your
job are?

“One thing is encountering all the

ects that have to come

together in a product

A new design is a synthesis of dis-
ciplines like engineering, acoustics,
sociocultural behavior, logistics and
more. Working with the people who

bring their expertise from a

\

What's it like to see the end res

of your work? m thro




